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F Fortnite %

@FortniteGame

You. Showed. Up.

More than 14 million concurrent players partied up for Remix: The Finale
and more than 3 million estimated people streamed it online. This is a
new Fortnite all-time record for an in-game concert - thank you! %¢

We’re running it back at 8:00 PM ET tonight for an encore.

Doors open at 7:20!

Post ubersetzen
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m I" ) | NEW - NO DISCOUNTS NEW - NO DISCOUNTS NEW - NO DISCOUNTS

FORTNITE X METALLICA T-SHIRT FORTNITE X METALLICA FIRE T- FORTNITE X METALLICA FURY T-

Stell dich ins Ra ::’ﬁ“;h 2“;”;9 ::;n;
Festival-Auftrachiasas 2% 99
wahrend FESTI

72 SEASONS
SHOFP THE NEW GLEAR!

AUFTRAGE |

FESTIVAL-F

NEW - NO DISCDUNTS

FORTNITE X METALLICA FUEL T- FORTNITE X METALLICA RUST T-
SHIRT SHIRT (CHARCOAL)

$39.99 $39.99 R (00 RS g ST ' WEG,
. ' ._-.- P o e 2 : \

Enthalt das
Ulrich® und Zugriff auf
den Premium-

V-Bucks

' ol nur NEW - NO DISCOUNTS m NEW - NO DISCOUNTS

A FORTNITE X METALLICA YOUTH T- YOUTH FORTNITE X METALLICA YOUTH FORTNITE X METALLICA B dlee =
AN SHIRT BUNDLE FIRE T-SHIRT FUEL T-SHIRT >BEAGD | e
N $135.97 $39.99 $39.99 RN
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tfit Lars |

Belohnungsweg flr 1.800

UPGRADE
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AUFMERKSAMKEIT

Gipfel der Uberzogenen Erwartungen

Plateau der Produktivitat

Pfad der Erleuchtung

Tal der Enttauschungen

Technologischer Ausloser ZEIT






NEURAL-NETWORK DESIGN .
+ COMPUTING POWER (GPU, ...] | 7

+ OPEN SOURCE COMMUNITY e
+ TRAINING DATA B
+ CLOUD - e
+ ETC.
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r. > Free mode (@D 4 W Maks Giordano ¥ 0 tools A 0 karma

€« 0

B
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*TAAFT.com for short

THERE'S AN AI FOR THAT

32,900 Al toc#i for 13,631 tasks and 4,990 jobs.

709 ,
m For You ~ Trending

A Just released ' Trending

New New

Ghibli Style - Al Photo to ... SEO Optimized Article W...

® SEQ content A

OverallGPT #

= Al model comp... A

_ Ghibli style images A

Released 1h ago il 152 Released 3h ago dil 67 Released 6mo ago dil 14,423
Free + from $9.99/mo A1 No pricing N1 A #1in Trending N229 &4
New New
& CakAl# Fotol Al Image Generator # MemoriPy #
X7
# Business automation M “* Images A " Memory enhan.. M
Released 20h ago Al 66 Released 1d ago il 1,755 Released 3mo ago Dl 4,272

Free + from $19/mo R3 Free + from $7.98/mo R12 3.3 A #2 in Trending AR89 w37




VISIBILITY

Peak of Inflated Expectations

Plateau of Productivity

'a Slope of Enlightenment

Trough of sillusionment

Technology Trigger ) TIME
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1o: Design Pod v
!
Subject: File naming protocols

From: Konstantin Babichev

Team, I

Please. It is IMPOSSIBLE to keep assets organized when we aren't following the naming protocols that we ALL
AGREED ON when we kicked off this project. Surely | needn’t remind you that these files are sent out to
fabrication and production partners, used for multimillion dollar OOH spots, etc. Version control is massively
important, and it becomes unreasonably complicated when we have folders full of files that look like this:
Billboard_CrosbySt_NewCampaign_Final_v81_AW edit_FINALFINAL.psd

This is lazy, unprofessional, and could result in a catastrophically expensive, embarrassing mistake.

Please, please, PLEASE review the file naming protocols we agreed on. I've attached them again for your
convenience. Please surprise me by reading, understanding, and implementing them.

| promise | don't enjoy writing these emails.
Yours in barely-contained rage.

Konstantin

Points of Interest

Naismith's Rule

Tiburon
H9°

.
Sunny
H:70° L:54°

MONDAY

10

9

10
| Monday huddle

m
Lunch with Lou
1TAM

Creative review

3| 2:30em
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TOOL FOR CREATIVITY
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eee & 2> P fios

D O P % SearchBar.tsx U & FlowVisualizationtsx U X 7S souliets S0~ o= cowess —
v FLOW [3 B3 O @ app > components > & FlowVisualizationtsx > _ - -
> .next 3 -
import ReactFlow, { =
= - ondB il e —— S M o
Vv app @ 4 Node, . o
> api I > Edge, SoorT =T T@mr o K sy emn
- 6 Background,
v AMoonents 2 oy 4
Visualization.... U : SO OEsT - EETy @ = SEET e =
% FlowVisualization.... L 8 MiniMap, i - -
© SearchBar.tsx U 9 useNodesState, -
% favicon.ico 1S useCdgesState, 6-” m
# globals.css 11} from 'reactflow’; } e iy s mapited” B
55 lnvoiiiex 12 import ‘reactflow/dist/style.css”; ; - pr— s
LAzt 13 import { useEffect } from “react’; L :
& page.tsx M 14 ‘ =
> node_modules 15  interface SearchResult { J
> public 16 id: string;
o3 S " <OTS routels
8 envioca Y oo o=
« .gitignore k ' .
m..m u'm't 'm DO * ~ s N
)5 eslint.,config.mjs R = +~ae . P — S —— -
TS next-env.d.ts . <
A Port 3000 is in use, trying 3001 instead. - (/D Sormew
15 next.config.ts a Port 3001 is in use, trying 3002 instead.

A 'hlt . j‘ u » l N , (N
?> NOTEPADS - Local: http:// localhost s 3002
5 OUTLINE - Network: RUTRL /7192, 168, 68, 15 3

> TIMELINE XA 10 QO30 3 CQMDENS
i maint & ®0A0 WO R LA e UES § O eSSt desew O

LN et W X Fvengy § T marmer

maw-l Ssees v —-




NEW USEFUL
FEATURES




KLING Al
VIRTUAL TRY-ON




Content Generation Process

(I Upload a clothing image @ Upload a model image 3 Generate Model try—on looks 4 Generate Try—on Videos

¢ Upload a Garment Image O Select a Mode!

Prompt: A model turning around to show
the outfit




ENTIRE PRODUCTIVITY
SUITES




@ Chrome File Edit View History Bookmarks Profiles Tab Window Help . Mon Feb 10 1:37PM

C 2% icon.me/adgpt

O 0O A B R * o

icon d:‘ a el > New session Rk Storyboard
&P AdCut LoADS  ——=

Eco Sheets

Creative Library

UGC Creators

o Let me check if you have any specific audiences we should target this script for

Creative Analytics

Audience Research + Create

Adspy

Ads Manager » Eco-Conscious Millennials - actively seeking sustainable alternatives to
everyday products

O AdGPT (Create an ad)
/ Write me a script

B Enter a script

{4 Enter a creative brief | Health-Conscious Homemakers - focused on natural products and

chemical-free living
& Create from VO

& Cutin B-roll on UGC
(@ Clone an ad

Zora (Create a video) . Young Urban Professionals - interested in subscription-based eco-friendly

&3 Image to video products

= Text to video

| want to create scripts for this audience: 'Eco-Conscious Millennials - actively seeking
sustainable alternatives to everyday products’.

Download macOS app
Team
Account

Help

Earth B

ennangiiconme




+PERCEIVED®

PROGRESS, BENEFITS &
ADDED VALUE







A NotebooklLM

Quellen hinzufugen

Anhand der Quellen kann NotebookLM bei den Antworten die fir Sie wichtigsten Informationen berlicksichtigen.
(Beispiele: Marketingplane, Kurslektire, Forschungsnotizen, Besprechungsprotokolle, Verkaufsunterlagen)

Quellen hochladen

Per Drag-and-drop hochladen oder Datei auswahlei

Unterstutzte Dateitypen: PDF, .txt, Markdown, Audio (z. B. MP3)

(&) Google Drive & Link [ Text einfiigen

E Google Docs Google Prasentationen B Website @ YouTube [E] Kopierter Text

[4) Limit fir die Quelle @l

& Quellen entdecken

1780
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Trends Audio- & Radiobranche

Basierend auf 2 Quellen

Kl & Digitalisierung als Treiber >

Content Creation >

Distribution & Discovery >

Audience Engagement & Communities >

Trends in der Audio-/Radiobranche < Monetarisierung & Werbung >

Internationale Best-Practice Cases >

Relevanz fur deutsche Anbieter >

UmsetzungsempfehlungenDE

Glossar S



@ Audio Medien Trend Report 2025

Quellen

+ Hinzufiigen & Entdecken

Alle Quellen auswahlen

El Eingefugter Text

o1l Radio&Media-Research.pdf

Chat ¢) Aktualisieren

Diskutieren, was diese Quellen im Kontext von ,, Trends in der Audio-/Radiobranche” iber
Lontent Creation” aussagen.

&9

Basierend auf den vorliegenden Quellen spielen Kl und Digitalisierung eine
entscheidende Rolle als Treiber flr die Content Creation in der Audio- und
Radiobranche 1 ... . Diese Technologien verandern grundlegend, wie Inhalte produziert

<

und welche Arten von Inhalten entstehen 1

Hier sind die zentralen Aussagen der Quellen zur Content Creation im Kontext von Kl und
Digitalisierung:

1. KiI-gestutzte Inhaltserstellung und Automatisierung:

o Generative Kl (GenAl) durchdringt redaktionelle Workflows und wird als "neues
Tech-Superpower” im Radio bezeichnet 3

o Kl dient als "unsichtbare Assistentin” in Newsrcoms, die Routinetatigkeiten
automatisiert, wie Transkriptionen, Ubersetzungen, das Schneiden von Audio (O-
Tonen) und das Zusammenfassen langer Texte oder Reden 3

o Sie kann Texte, Voiceover und sogar ganze Sendungen oder Beitrage erzeugen 3
.. . Beispiele sind KI-generierte Nachrichten (kanadischer Sender), automatisierte
Video-Schnitte und Themen-Recherchen 3

o Synthetische Stimmen und Al-Moderatoren sind Realitdt. RadioGPT nutzt Kli-
Stimmen, die kaum von menschlichen unterscheidbar sind, um Sendestunden zu

2 Quellen >

Nennen Sie drei neue Audio-Formate. Wie wird Werbung im Audio personalisiert? >

Trends Audio- & Radiobranche

Basierend auf 2 Quellen

KI & Digitalisisrung s Treiber

> Guter Inhalt €I Schlechter Inhalt

Al-gestitzte Personaisierung & Emp

GenAl & Automation

‘Newe Formatideen & Crossmedia

Spatial Auelo § hachwertiger Seund

Soni: Branding & Soundcesign

Inwvestition In Original-Content & IP (e



weee KANN GENAI
MIR HELFEN?"




,CO-WORKER* /
SUPER INTERN /

TUTOR / COACH / FRIEND /
SPARRING PARTNER /
PRODUCTIVITY MULTIPLIER




RELEVANT FUR ALLE
BUSINESS UNITS




Hi Leonardo.

Please see attached document for feedback...

Many thanks,

CUSTOMER
FEEDBACK




B2B SALES



SALES
REPORT &
DOCUMENTATION




B2B NEGOTIATION




BIG @& ENTERPRISE

Introduction

® Confirm guotation details

Negotiation

Finalizing Quotation

Let's first confirm that we have the correct information

from the quotation:

Item name: Office Ergonomic Chair Evolution 2
Quantity: 30

Price per item: $399.00

Item name: Ergonomic Desk Standing 2
Quantity: 30

Price per item: $699.00

Total sum: $32940.00

Payment: Net 7

Shipping: Free, 5-7 business days

Looks correct!

©) Need help?

About Supplier Negotiation Portal

Quote number: 2022001-AB

Item name: Office Ergonomic Chair Evolution 2
Quantity 30
ltem name: Office Ergonomic Desk Standing 2
Quantity: 30

[his application allows you to finalize and potentially commit to
receiving a purchase order from Big Enterprise for the concerned

itams.

It we come to an agreement, an order could be quickly Issued to your

email sales@supplier.com for you to get this business,







(Compenso’rion J







© Compare key terms © Createt

prove agreement provision © Summarize docu

alert © Analyze agreement risks © Gene

Identity gaps in documents © Support an argu

Expert Prompts

Use pre-crafted prompts designed by Harvey’s experts to streamline your workflows.

Follow-ups

How can the Corporation issue tokens under this Charter?
Why does the election right terminate below 200,000 shares?

Under what conditions will automatic stock conversion occur?

Conversational Collaboration

Work seamlessly with a versatile, general-purpose legal assistant using plain language.



FINANCE



_“FINANCE GPT*

_INCOMING
INVOICE SORTING

_ANNOTATIONS
IN XLS

ETC.




MARKETING



i

Coca Colais scaling his content creation with Al
95% of 3D Imagery powered by 3D Digital Twins




" PJAce @ X
% " @PJaccetturo - Follow

Joey & X YOW. . : .
Glnayiats Bl H&M is maklng Al clones of 30 models this year for ads
and social posts.

The wild part? The models own their digital twins—and
can rent them out to other brands, even H&M's rivals.

'ii?ch Knows Its Al Models Will Be Controversial

The company expects public opinion to be divided on its plan to use “digite] twins” of real models in Al generoted Imegery. But the best way 1o
protect models’ jobs and rights in the age of AL it sayx, is to bring them into the process

Model Mathilda Gvarliani and her digital twin. (Ha&M)

Wodt! MY Urate Sadhe O30 e

2:02 AM - Mar 26, 2025 @ 5:09 PM - Mar 25, 2025 ®

@ ® Reply (2 Copylink ® 2k @ Reply (? Copylink

Read more on X Read 103 replies

H&M Launches Photoreal Al Models — Faster, Cheaper, Still Human-Approved



kakudrop - Nachricht senden  ==-

489 Beitrage 375.000 Follower 62 Gefolgt

Kaku Drop 2255 8%

(® kakudrop

71 Neo "Photorealistic* Art ™7
Japan | Woman | Dynamism

BRIRVE R (A=)
= mail@kakudrop.com
2 twitter.comfkakudrop?fbelid=PAAabBS8DpmCV_jeVZDWLRO7AW2yNWMJ0-4VAXQbrHROA

muenchmax ist Follower

w

PR EBAICE ORI L TOFT



CUSTOMER SEGMENT OF
.. ONE?







GEN AI NOT REPLACING
CREATIVITY,
STORYTELLING,

INNOVATION ...




You decide.

(durex]




_CONTENT FREQUENCY PUSH
_GEN Al SUPPORTED CAMPAIGNS
_SALES COPY
_TRANSLATIONS
_AGENCY BRIEFINGS
_PRODUCT DESCRIPTIONS
_SUBTITLES

_HEADLINES

ETC ETC...




Making a Nike ad with
Photoshop’s generative Al

d" TikTo
@pictelate

NOT ONLY | 3(#l3) @







0.8

0.7

0.1

0.0

Did not
use Al

4
Quality

Quality

. e ey

fromiusing|Al

across i1 8jtasks

Used Al

,,...showed 1t could
boost workplace
productivity and
efficiency. BCG

consultants using Al
completed 12.2%
more tasks while
doing 1t 25.1% faster.
They also produced
over 40% higher
quality results
compared to those
not using AL"




Harvard

Business | Strateg
School

Harvard

Business
School

a Download This Paper Open PDF in Browser * Add Paper to My Library

The Cybernetic Teammate: A Field Experiment on
Generative Al Reshaping Teamwork and Expertise

Harvard Technology &

Business | Operations
SChOOl Management

Harvard Business School Strategy Unit Working Paper No. 25-043

Harvard Business School Technology & QOperations Mgt. Unit Working Paper No. 25-043
Harvard Business Working Paper No. No. 25-043

56 Pages . Posted: 21 Mar 2025 . Last revised: 26 Mar 2025

Fabrizio Dell'Acqua
Harvard Business School

Charles Ayoubi
ESSEC Business School; The Digital, Data, and Design (D/3) Institute at Harvard

Hila Lifshitz-Assat

Harvard University Lab for Innovation Sciences; Harvard LISH, Lab for Innovation Sciences; University of Warwick, Warwick
Business Schoal

Raffaella Sadun

Harvard University - Strategy Unit; London School of Econamics & Palitical Science (LSE) - Centre for Econamic Performance

(CEP); National Bureau of Economic Research (NBER); Centre for Economic Policy Research (CEPR)

Ethan R. Mollick

University of Pennsylvania - Wharton School




Working with Al led to better emotional
experiences

A particularly surprising finding was how Al affected the emotional experience of
work. Technological change, and especially Al, has often been associated with reduced
workplace satisfaction and increased stress. But our results showed the opposite, at

least in this case.

T . 0.3 ae I
c
S
i : i 0.15
& 0.2
| 2 | =
5 —1— = i N2 -
z., — N 8 . ——
£ | Z o1
5 - s
8 aabeedeen.... L) L= P |
T - @/
,1 ........... . . . . .. ], o < o JEE . . 1 _—_—
— 0.1 O
. > \ N N <
R 0.10 —
.\b\\ A\Q?\ \1\6\' AV Q -
O
People using Al reported significantly higher levels of positive emotions (excitement,
energy, and enthusiasm) compared to those working without Al. They also reported —

oos5( (""" """ o

lower levels of negative emotions like anxiety and frustration. Individuals working

with Al had emotional experiences comparable to or better than those working in

human teams.

Notes: This figure displays the proportion of top 10% solution across different treatments with standard errors.
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,DU AGIERST ALS EXPERTE FUR DIE DEUTSCHE SPRACHE UND
BESITZT UBER FORTGESCHRITTENE ERFAHRUNG IN DEN BEREICHEN
KORREKTURLESEN, LEKTORALT, RECHTSCHREIBUNG, GRAMMATIK,
KORREKTE SATZSTRUKTUR UND ZEICHENSETZUNG. DU HAST DIE
FAHIGKEIT, INFORMATIONEN, ARGUMENTE UND IDEEN ZU
ANALYSIEREN UND ZU BEWERTEN SOWIE LOGISCHE UND GUT
BEGRUNDETE URTEILE UND ENTSCHEIDUNGEN ZU TREFFEN. DU
ERHALTST DIESEN TEXT, UM SICHERZUSTELLEN, DASS DIESER
FEHLERFREI IST. LIES SORGFALTIG DURCH, UM ETWAIGE FEHLER,
UNSTIMMIGKEITEN ODER BEREICHE, IN DENEN DIE KLARHEIT
VERBESSERT WERDEN KONNTE, ZU ERKENNEN.

DAS UBERGEORDNETE ZIEL IST ES, SICHERZUSTELLEN, DASS DER
TEXT FEHLERFREI UND KLAR IST UND DEN BEABSICHTIGTEN ZWECK
EFFEKTIV ERFULLT. DU WIRST ANGEMESSENE AKTUALISIERUNGEN
VORNEHMEN, UM DIE LESBARKEIT, PROFESSIONALITAT UND
KOHARENZ ZU VERBESSERN UND GLEICHZEITIG SICHERZUSTELLEN,
DASS DIE BEABSICHTIGTE BEDEUTUNG GENAU VERMITTELT WIRD.*
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KISTRATEGIE
ITERATIV ERARBEITEN




Produce podcasts with the help of Al

This course explores the possibilves of
generatve Alin podcast production.
Partcipants will learn how Al technologies
can improve the entire podcost production
process, from ideation and scripting to
audio processing and publishing. We'll
explore innovative ways to use Al ta make
podaasts mare efficiant and engaging and

pptimize the listening experience,

Social media storytelling in the Al oge

This coursa highlights tha fusion af social
storytalling and Al Participonts will lecm
how Al technologles can be usad 10 optimize
social media stonies. We will explars
innovative operoaches and strategies to
vse Al to create and share engaging and

impaciful stories in the social madia world.

Visval data worlds: data visualization
with Al

In tis course, participants will learn how Al
tachnologies can transfarm complax data
into meomingful visval representations, We
will exzlere innevotive approoches and tools
to communicate data visually effectively
This course teaches skills ¢ creaats
meaningful data visualizations that enable
more prafound understancing and better

decision-making.

Produce and optimize multimedia
content with generative Al

This course covers the production and
optimization of mulimedia content using
genearative Al Participants will leam about
the applicatian of Al technolagies to
generate and improve diverse multimeadia
cantent. This Includes images, videas, and
avdio content, We will explore innovative
methods of how generative Al can efficiently
deszign and optimize multimedia

experienc

WIE KANN ICH DIE GESAMTE ORGANISATION MITNEHMEN?

Al-empowered video summaries

In this course, participants will lsarm how to
use artificial intelligence to create efficient
and infermative video summaries. We will
axplora innovaive technigques and tcels 1o
transform vidseos into concise and engaging
summadrias using Al This makeas it passicle to
aanvey complex cantent effectively and

save tima.

Al in everyday editorial life: Humaon
intelligence meets machine inspiration

This course highlights human intelligence
and Al synergies in everydaoy journalistic [i7e.
Waea resedarch how Al can be used sensibly
and what tasks it can suppert. Thae caurse
showis how Al taels such as ChatGPT.S and
ChatGPTL can generate headlines, teasears
and other editonial content, We @lso learned
techniques for effectively using Al results to
optimize professional text work, research.

and editing.




Our Al is
Accessible

QOur Al is...

_______

, S— Y HUMARN SAFF ACCFSSIBLF SUSTAINABI F
e ' GENERAL our Al i ~ | CENTERED
O ur Al is < F D
\ - @\ H u m a n | Q ",' . ) (9 ‘\_,-) (:—9

reliability \ /: Centered Fair \ impartiahty
b OUR Al
PRINCIPLES

G Al Ethics Framework
OUR BEHAVIOURS

oy

[\ .'\
4 ‘-/..

~ PRINCIPLES

FOUNDATIONS AND RULES

INSPIRING US

—
=~ RULES AND STANDARDS
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. USE CASES
2. MVP TEST & LEARN
3. UPSKILLING STRATEGY
4. Al GUIDELINES

9. E1C
-> STRATEGY







Al HARDVVARE
INNOVATION
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MCP

MODEL CONTEXT PROTOCOL

Loads relevant
external data...

Enables interaction
with external
applications




PROGRESS IN Al AGENTS

Human intervention/review can happen at muitiple points, as needed or deemed necessary

Interpretation and reasoning - Workflow generation ~ Workflow execution Output/ outcome

‘ I

Learning and course correction
(e.g. through reinforcementlearning)
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8 Chrome File Edit View History Bookmarks Profiles Tab Window Help

My friend is coming to San
Francisco and | want to watch
the sunrise with him at the
Golden Gate Bridge tomorrow
morning. We'll be coming from

Pacific Heights. Could you find
us a great viewing spot, check
the drive time and sunrise time,
then set up a calendar event that
gives us enough time to get
there?

Google Chrome




OpenAl Imagines Our Al Future

Stages of Artificial Intelligence

Level 1
Level2 < We're here >
Level 3
Level 4

Level 5

Source: Bloomberg reporting

Chatbots, Al with conversational language
Reasoners, human-level problem solving
Agents, systems that can take actions
Innovators, Al that can aid in invention

Organizations, Al that can do the work of an organization
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Al enters the
newsroom

“These tools could free reporters up to spend more time
Interviewing sources and digging up information and less
time transcribing interviews and writing daily stories on
deadline.”




The New York Times will let

reporters use Al tools while
its lawyers litigate Al tools

“Generative Al can assist our journalists in uncovering the truth and helping
more people understand the world.”

By JOSHUA BENTON



The New York Times is greenlighting the use of Al for its product and

editorial staff, saying that internal tools could eventually write social

copy, SEO headlines, and some code.

In messages to newsroom staff, the company announced that it’s
opening up Al training to the newsroom, and debuting a new internal
Al tool called Echo to staff, Semafor has learned. The Times also
shared documents and videos laying out editorial do’s and don’t for
using Al, and shared a suite of Al products that staff could now use to

develop web products and editorial ideas.




»1HE ALLOWED EXTERNAL TOOLS INCLUDE
GITHUB COPILOT PROGRAMMING ASSISTANT
FOR CODING,
GOOGLE'S VERTEX Al FOR PRODUCT
DEVELOPMENT,

NOTEBOOKLM,

SOME AMAZON Al PRODUCTS, AND
OPENAI'S CHATGPT API THROUGH THE NEW
YORK TIMES’ BUSINESS ACCOUNT

(ONLY WITH APPROVAL FROM THE COMPANY'S
LEGAL DEPARTMENT ;-).”




Among the things the Times suggests using Al for, according to Tani:

..to generate SEO headlines, summaries, and audience promos;

suggest edits; brainstorm questions and ideas and ask questions about

reporters’ own documents; engage in research; and analyze the Times’
own documents and images. In a training video shared with staff, the
Times suggested using Al to come up with questions to ask the CEO
of a startup during an interview. Times guidelines also said it could

use Al to develop news quizzes, social copy, quote cards, and FAQs.

€he New Hork Eimes



”
d .
8
.

. ‘1;\ Michael Socolow
¥ @MichaelSocolow - Follow

The @nytimes sends a signal to all journalism educators:

If you want to work there in the future, you'll need to know
how to use Al ethically + productively.

So ethical + professional Al usage needs to be integrated
into journalism curricula (now).

semafor.com
New York Times goes all-in on internal Al tools

The company said it was greenlighting a number of Al programs for
editorial and product staff.

4:03 PM - Feb 17, 2025

® 4 @ Reply (7 Copylink

Read more on X




Aftonbladet “s Al Buffet

Al Buffet: A toolkit for journalists

As the name suggests, this collection of simple Al tools developed in-house and
with custom GPTs, helps journalists and users understand the ambit and use
cases of Al technology.

GPT-assistenter

Valkommen till Al-buffén!

Al-buffén bestar av verktyg som &r skapade som hjilpmedel och assistenter for Aftonbladets medarbetare. Alla verktyg bygger
pa OpenAl (alitsd ChatGPT) men ar promptade for att méta vara behov | det dagliga arbetet. Verktygen ar olika bra for olika
typer av drenden och behover ibland finslipas av dig som journalist och alitid dubbelkollas. Tank pa att aldrig 13gga in kansliga

uppgifter

5-punktsgenerator

Ssammanfatta valfri nyhetshdndeise |

'1(3” format S [,".H‘P.’_Hl'

Las Aftonbladets Al policy
Las mer om verktygen har

AB Chatta med en PDF

Ladda upp en paf och still dina fragor

Tank pa att inte ladda upp kanslig

Verktygsladan information
Spanaren- Konvertera bild till text-> TikTok-manus->
Fa fem f0rslag pé uppfdliningar pa din - Forkiara vad sam finns pa bikden, du kan Skapa korta manus for sociala medier Me"anmbﬂk‘makare
eller nagon annans artike| JgGa Ul sammanhanget och definiera
vad du forvantar dig att extrahera fran Klistra in din text - s& skapar jag
biigen iNntressevackande malanrubrikar

SEO-titlar-> Sammanfattaren-> Oversattaren-> Z
Varldens nyhetssajter
Kiistra in en link frdn Afltonbladet, F3 en summering av en lanare 1ext L399 3 Tl
Godare eder Livssiis artikel in text och 13 den Hversatt till svenska Skriv bara ett land eller en stad och 1at

Chat GFT 10sa resten

SEO Superoptimeraren-

LOgg In en lank il en artikel och
kantrollera hur vil den &r SEO
opumerag Fa insperation ti

1Oroatinngar

Al-etik for Aftonbladet

Fraga vad du far och Inte fir géra / Ask

what you are alliowed 10 go

Rubbe namn och nedryck

sKapar rupriker namn och

sammanfattningar 1or podcastes

Manus till sociala klipp

Nyhetsjournalist skapar videomanus

med fyra meningar pa svenska

Ungaassistenten

Skapar faktarutor tidslinjer & Q&A for

JUnga lasare

Kompisldasaren

Hjdlper dig granska texter enligt
Aftonbladets och TT:s skrivregler

Saljsidor

Jag qor saljsidor 1or Aftonbladet

Tidslinjemakaren

Gor en tidslinje over valfri
nyhetshancelse



Spanaren: This tool allows journalists to paste a link into an article they've
written that generates five follow-up suggestions and cross-guestions. While
you can do this with ChatGPT, the aim here Is to help people get started with
Al, noted Schori.

SEO Super Optimiser: Journalists can paste a link to their article preview In
the CMS, and this tool evaluates how well it Is optimised for SEOQ.

Buddy Reader: This popular tool supports proofreading, providing advanced
feedback on sentence structure, repetitions, spelling errors, and identifying
weaknesses In reasoning.




@ OpusClip Customer stories Pricing Sign in Sigh up - It's Free

#1 Al VIDEO CLIPPING TOOL

1long video,
10 viral clips.
Create 10x faster.

Opus Clip is a generative Al video tool that repurposes long

Al Keywords and Emojis

talking videos into shorts in one click. Powered by & OpenAl

Getfreeclips or | Upload file

Have questions? Join our Discord »

/o RSy SRS OSSN AR AN T L s T A TS S Y I RO G ) B R T " AN O RTet SS e -



ou.. Otter.ai Solutions v Pricing Apps & Integrations Resources v Schedule a Demo Log In Start for Free

Ol Product Mesting B (H o Never miss a detail
(e Charlie 0:26 '] With AI Meeting

Team, buckle up! Launch day for Project Genesis is

just six weeks away, How hyped is everyone? nOtes

B Jane 10 Otter auto-joins Zoom, Google Meet,

Beyond hyped, Charlie! Th testing last week . .
RSP DY SR SESe e and Microsoft Teams meetings to

was phenomenal. People were blown away by the . .
beta. automatically take notes, allowing

everyone to participate freely. Follow
o

along live on the web or on the iOS or
Android app.

Oll* Product Launch Prep Meeting

Condense a 1-hour
(<) Nov 16 10:00AM - 11:05AM (1) 1:08:47 ) 24 Screenshots meeting into 30
i i seconds

@ Madison Evans

The team of Charlie (product), Madison (marketing), and

Brian (design) is excited for their software launch in 6 Attended a 1-hour team meetmg, but

weeks. Key topics discussed include finalizing pricing, can't remember @ thing? Otter
planning a launch party, and weekly check-ins for

alslaTSidelirs & ) -cacnno ddlaale



OPTIMIERTE
WORKFLOWS




Keeping the conversation clean: How Al helps the
Financial Times moderate comments

In this special series that focuses on journalism rather than algorithms, we
look at how automation steps in to clean up comment sections, freeing human
moderators to find hidden gems and help build a thriving reader community

Posted: 10 June 2024 By: Marcela Kunova
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How Reach reporters are using in-house Al tool Gutenbot to speed up
the process of "ripping" and rewriting articles
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With over 120 national and regional brands, across both print and online, Reach titles are trusted
by communities throughout the UK and Ireland to deliver the latast naws, entertainment and sport.

See below for just a selection of our leading brands, including Mirror, Express, Daily Record and
Daily Star, to local brands like MyLondon, BelfastLive and the Manchester Evening News, Liverpool
Echo, Irish Star, OK| magazine, WalesOnline, MyLondon and Curiously.

Tofing Post

OK*

Galwanyte

IncoR
YourArea

Bushessise  (ViVLondon

tve  Hulllne

Mirror

ECHO g
BATH Essextve

Belfastlive

DALy B rosy Soboxy et

Post [YINT comie

ST DAILY
EXPRESS =
Daily ¥ |

— Record :
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Ubersicht: Wichtige GenAl-Tools fiir Radiosender

Anwendungsfeld Tool/Plattform Funktion

Texterstellung Writesonic, ChatGPT Automatisierte Erstellung von
Nachrichten, Beitragen, Posts

Sprachsynthese ElevenLabs, ModCast Al, KI-  Realistische KI-Stimmen, Voice
Stimmen-Modul (Radio Cloning, automatisierte
Creator) Ansagen

Transkription GoSpeech, SwellAl Schnelle, prazise Transkription

von Audio- und Videodateien

Musikgenerierung AVZA Kl-basierte, lizenzfreie
Musikproduktion

Musikmanagement Cyanite Kl-gestutzte Musikarchiv-
Verwaltung

Audio-Optimierung Auphonic Automatische Nachbearbeitung

und Qualitatsverbesserung

Branding Looka Kl-gestutzte Erstellung von
Logos und visuellen Elementen

Workflow-Automatisierung = Content-Assistent (Radio Automatisierte Workflows flr
Creator) redaktionelle Ablaufe



Al-GESTUTZTE
PERSONALISIERUNG &
EMPFEHLUNGSSYSTEME
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‘ BBC Sounds PCS

‘0 Sounds Daily
Sosmds Hello! Welcome to Sounds Daily, ...
Daily
0:06/0:18




Sequence of 3 programmes

NATIONAL & LOCAL NEWS
Sequence

'—
il W [il newsbeat

S

Signpost Interstitial Interstitial
Synth Voice Synth Voice




Direct sourcing of latest releases Automatic Content Recommendations - BBC SOUNDS XANTUS ENGINE

NATIONAL & LOCAL NEWS SPORTS NEWS SHORT PROGRAMMES 'LONG PROGRAMMES MUSIC PROGRAMMES
Sequence Sequence Sequence Ice

-

A BEE
il RO il newsbeat oI i spope

v

Signpost Interstitial Interstitial
Synth Voice Synth Voice




SHORT-FORM AUDIO &
MIKRO-INHALTE:
KURZFORM-AUDIO




»BITE-SIZED™ AUDIOINHALTE:

1-MINUTEN-NEWS,
5-MINUTEN-PODCASTS
ODER AUDIO-STORIES FUR
SOCIAL MEDIA




1) TEDx SHORTS

Fixable: Kelli - "How do | deal with a communication breakdown?"

Apr5 - TEDx Shorts

@ Save on Spotify

2) The Daily Boost

ﬂ Coh’(}va l Why the Speed of the Leader Determines Everything
May 20 - Daily Boost Motivation and Coaching

@ Save on Spotify

10) Love and Luck

i
LuUCK Episode O - Trailer

Tailer € Aug12 - Love and Luck

@ Save on Spotify

4) 6 Minute Vocabulary

W Prefixes re-, pre- and pro-

May 19 . Learning English Vocabulary

' @ Save on Spotify

5) Daily Tech Headlines

%‘ Apple To Let EU iPhone Users Choose 3rd-Party Assistants? - DTH
May 19 . Daily Tech Headlines

@ Save on Spotify

HEADLINES




(NEUE) AUDIO- UND
MUSIKFORMATE




% YouTube diiv % O

P Pl o 837/2829 -

DIIV - Full Performance (Live on KEXP)

KEXP © | | » o
3,45 Mio. Abonnenten L1 Abonniert - iy 7596 | & > Teilen ¢ clip

220.071 Aufrufe vor 4 Monaten
hitp://KEXP.ORG presents DIIV performing live in the KEXP studio. Recorded June 11, 2024,

Songs ...mehr



_— - DE
= [» YouTube

(A} Startseite

@ Shorts

|f] Abos .

Mein YouTube >

Verlauf

©

Playlists

l

> Meine Videos

Spater ansehen

> ©

Videos, die ich mag

Abos

@ ARTEConcert -
¢ Kling Al -

@ OpenAl .

@ Anthropic

@ nvoa :

. Google .

. HeyGen .
v Mehr ansehen

Entdecken

f.:‘l Trends

tiny desk concert bl (0 L

Waxahatchee' Tiny Desk Concert
NPR Music + 704.826 Aufrufe * vor S Monaten

- Billie Eilish: Tiny Desk Concert
concerts NPR Music + 21 Mio. Aufrufe * vor 5 Monaten

‘!P'. von NPR Music

Playlist + 1.304 Videos + 35.055.749 Aufrufe

Our favorite musicians perform at the NPR Music office.
Stereophonic: Tiny Desk Concert

- 3 ‘ NPR Music * 386.067 Aufrufe * yor 5 Monaten

P Alle abspielen I ,(—.")

50 Wi

Old Crow Medicine Show: Tiny Desk Concert
NPR Music - 504.887 Aufrufe * vor 5 Monaten

— Erstellen

o6 @

- .



» YouTube tiny desk concert X

. | love these moments of convo
| ,@'doec_&u during the song, it's like

oo

Vla_l@_.mrus musical theatre in rap hahaha :) ge

ro \ | ) & lﬁ.

' 4

She adds a growl to her voice B
> * ,‘ while rapping thru her teeth S8

and adds pressure to
the consonants

- %

. 'S - N\ jmle%alrstudlo >

'S — ",'_u" Yy b | f IR Il Her voices gets more pointed, e
1] ol i f' I ; " o\ - darker, and more harsh i
" I o8 | | 5 ; in force/pressure

Doechii: Tiny Desk Concert
(I also love the jazz undertone)

.. NPR Music @ : -
ner slr
S 0o Ml Abonnenden Abonnieren Y 681.611 g 7~ Teilen Herunter T

15 Mio. Aufrufe vor § Monaten #tinydesk #doechii #nprmusic

Ashley Painter | December 6, 2024

Doechii, known as the "Swamp Princess,” arrived at NPR HQ radiating confidence. She moved with purpose, knowing exactly what she wanted and how to achieve it. Her de
everything,” from "BOOM BAP" off her Grammy-nominated mixtape, ALLIGATOR BITES NEVER HEAL, was on full display in her Tiny Desk debut _..mehr




TASTEMAKER?



- No. 578
l\'lagaZIH lanuar / Februzr 2018
550 EUR

fﬁr POpkUltur wwwapexalc
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W *PAEL WO <OMMEN EIGENTLICH DIE KLEINEN MILLENNA HERT« «EISENTUCH ST DRS ALLEE ZUFALL, MEIN KLEINES. DIE FESTLEGUNG DES ANGEBLICHEN JAHAS VON
CHRISTI GEBURT ALS JAHR NULL, DAS CHRISTLICHE ABENDLAND, DEZIMALSYSTEN, GREGORIANISCHER KALENDER.. HATTE ALLES AUCH ANDERS GEKONN™ DANN
FRHREN DIESE GA ZUFALLE DIE AUTOBA-N DES LEBENS RUNTER, UND ES GIBT EINEN STAU, UND ALLE SCHALTEN IHR AUTORADIC EIN, UND ES ERTONT. .«

, Ein Leben
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* BECK * + CHICKS ON SPEED * . 1
* GOETZ VS . DIEDERICHSEN » | ‘ I « BRET ERSTON ELUS
* MATADOR & WARP: ZEHMN |AHRE TOP-UNDERGROUND - '
* GESCHICHTSREVISIONISMUS: DIE ZUKUNFT VON 1899 + |
* ALAN MCORE: DER KUBRICK DES COMIC
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Playlist

Fresh Finds

The best new music by independent artists and labels. Cover artist: ROZET, Artwork: Isu Kim

€ Spotify - 1.215150 Saves - 90 Songs, etwa 5 Std.

° @ Liste =

# Titel Album Hinzugefiigt am ®
1 \ S Phaoou itk Shadow Wurk vor 4 Tagen 3:23
B ROZET
Ry
2 §@§ Exenial Evenfall vor 4 Tagen 3:14
& = ¥ SamAkpro
S |
3 . Wal_tmg oo Waiting on You! vor 4 Tagen 3:06
Jazzie Young
4 2k LUCKYEBDY LUCKY BOY vor 4 Tagen 2:48
o Maxwell Luke
5 | a | Sereth Serenity vor 4 Tagen 4:14
u"-‘. Dan English
& M i
6 s Mourning Song God Help Me Now vor 4 Tagen 4:04
o ¢ Ellur
- 2
7 '_‘ Who are you: Who are you? vor 3 Tagen 2:31
u__‘j Saga Faye
T .
Es,,
8 P Midew Mildew vor 4 Tagen 3:40

Farmer's Wife

"



KURATION!






Festivals Konzerte Artists Magazin Community

@) ANZEICE  LIMEWOOD FESTIVAL 2025 ™ mit |TCHY, KIND KAPUTT, SPERLING UV M

MUSIC WAS MY FIRST @

Entdecke die besten

Festivals der Welt

Musik, Freunde, Reisen, Sommer, grofde Gefuhle! Alle Dinge, die wir lieben,

verbinden wir mit Festivals. Erinnerungen fur den Rest des Lebens.

Festivals entdecken Festival-Community




LIVE-INTERAKTION &
PARTIZIPATION:

INTERACTIVE

STREAMING




WHAT'S NEW?

This isn't your Mama's
- or Daddy's Radio Station

This is Your ¢
RAIDIO
FYLRAIDIO iswhere | o
Hits, Insights, Data
and Dynamic Dialogue
leap directly from the
ether into your speakers,
creating a tailor-made

audio experience.

\
FYLRAIDIO breaks

down the walls of traditiona
radio limitations, transforming
every listener into an active

participant and creator of an infoverse

Al DJ

Choose from a variety of Al DJs, unigue voices that reflect
culture, from the streets of South L.A to the sizzling Latin
quarters of Miami, to the underground clubs of East
London.

Listener Engagement

Interrupt the Al DJ at any time to ask it more information
about the content, and receive real-time responses powered
by the magic of generative Al.

A )

A platform that blends
the power of
conversational Al with
music to create a
dynamic, interactive
broadcasting experience

STATIONS

/) .
@ 7
Sports Pop Culture
Discuss with Al sbout Discuss with Al about
your favorie teams yaur favorite arlista
and athietes and trends
bl

-
Fashion Technology

Discues with Al sbout
the atest trends in
fashion

Discuss with Al about
the Iatest toch gear

[ iy
Politics Music
Discuss with Al about Discuss with Al about
current politics the latest Music
happenng tronds

» e
D 1l
Film & Television FYINANCE ,‘:%
Descuss with Al about Discuss with Al 4

your favorite films & stock trends and

b B

\'Q' CJ Q % D

FYI.RAIDIO reintroduces the
engagement and community
aspect lost in the streaming
era, enhancing it with Al to
create highly personalized
media streams.

HOW TO LISTEN

e
—{3,

e 18P ON "Al Radio” in
et e 3 the Al Tools tab to
listen to a free-flow
station of the latest news,
weather, and fascinating
trivia mixed with curated

tunes.

Go to the "Stations" tab to
listen to topic-based
stations for more focused
content.
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% of U.S. Population Age 12+ Who Listened to a Podcast in the Last Month
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MEDIAN AGE OF AUDIENCE

U.S. 2024
70
65
60 58
52
I |
Cable news Primetime TV Newspapers Talk radio Magazines Podcasts

SOURCES: NIELSEN, EDISON RESEARCH AND SIGNAL HIL




AVERAGE AUDIENCE SIZE

1™

5.2M

Primetime news Joe Rogan Experience
average average listener
viewership per episode

SOURCES : NIELSEN, THE GUARDIAN




PODCAST ADVERTISING REVENUE
U.S.

$2.56T
$2.5T .
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S1.5T -

ST
$0.5T

O
2020 2021 2022 20235 2024 Est 2025 Est 2026 Est

SOURCE: PWC
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Wir konzipieren, produzieren und bringen

Podcasts auf samtliche Plattformen.



KONVERGENZ VON
AUDIO, VIDEO UND
SOCIAL MEDIA




“VISUAL RADIO”
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- » YouTube

@ Startseite
g Shorts
[=] Abos .

Mein YouTube >

XV  Verlauf

=,  Playlists

b Meine Videos

@ Spater ansehen

@ Videos, die ich mag

ARTE Concert
Google

Kling Al -
OpenAl o
Anthropic
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HeyGen -
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9000 > ®O:
wn

Mehr ansehen

kexp live performances

@kexp - 3,
KEXP is an

Kexp.org u

[\ Abo

Ubersicht Videos Shorts

KEXP Full Performance )

Full sessions with interviews

- 1"
P
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Sunny Jain's Wild Wild East- : Lake

Full Performance (Live on... Perf
KEXP & KEXF
573 Aufrufe » vor 2 Stunden 3637
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KEXP
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to serve our mission. Listen in and join our community at http:/www.kexp.org/live.

Links
KEXP.ORG
o
p.org
Facebook

facebook.com/kexp.fm

Twitter
twitter.com/kexp

Instagram

instagram.com/kexp

Weitere Informationen

@

www.youtube.com/@kexp
Vereinigte Staaten

Am 07.07.2006 beigetreten
3,57 Mio. Abonnenten
19.571 Videos

1.869.556.201 Aufrufe

Kanal teilen 1 Nutzer melden

S eial - e - g
25:48 X “1"'Q 33:07
ISN'w "
ice : Helmet - Full Performance :

{Live on KEXP)

KEXP &
173.872 Aufrufe « vor 6 Tagen

~+ Erstellen [\

Rogé - Full Performance (Live :
on KEXP)

KEXP @
8447 Aufrufe *» vor 7 Tagen
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CONTENT-DISCOVERY IST
CROSSMEDIAL



INNOVATIVE
WERBEFORMEN







(REGIONALER)
COMMUNITY ANKER




i 91.3
wyep

Pittsburgh's independent music source

WYEP

B ) WVES Muasic NEXT UP: 6:00 AM Joey Spehar dp All Streams

MUSIC ~ NEWS -~ EVENTS ~ SUPPORT ~ ABOUT US ~

WYEP Programming

WYEP listeners' selections for the P”TSBURGH
Best Songs of the Past 50 Years L s

Published December 30, 2024 at 12:33 PM EST

WYEP News & Programming

WYEP Summer Music
Festival artist

d highlight: Fantastic
Cat

Revisit the
Best Songs
of the Past
50 Years

New Year's Eve and

- Pittsburgh Artist of
% the Week: DilLisio

Which Pittsburgh
artists and concerts
should WYEP know
about from July-
December 20257
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QUESTIONS?
SCAN ->

FEEL FREE TO
CONNECT -
LINKED IN:
Maks Giordano




